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Email Services

Email was first tested in 1971. Over four decades later, 300 billion
emails are sent every day, and growing. This amazing tactic has also
spawned or has been a party to associated digital tactics like instant
messaging, text messaging, mobile messaging, social media, and
more.

At Dialog, we believe your email strategy should still be built around
a Life Cycle Marketing strategy which has been in existence long
before email was invented. It's just that email adds even more
meaning and depth to its purpose.

» Strategy — We create a succinct plan and roadmap for your email program.

+ Creative Services — We conceive and create visually appropriate, effective email communications
from concept to html programming and testing.

« Campaign Administration — We manage and deploy your email communications, plus we
provide analytics and reporting support.

« Marketing Automation — We help you create defined welcome, winback, nurture and birthday
campaigns that run 24/7.

+ Solution Reviews — We help you evaluate the vast number of ESP choices in the marketplace
and then implement the appropriate solution.

+ Email Audits — We review your current processes and results, compare it to your peers, and
then provide a roadmap to improve your programs.

» Training — Depending upon which solution you are using we will provide personal or web based
training to help you get the most out of your email solution.

Email Service Providers
Exact Target Authorized Gold Reseller = @C[ |

ExactTarget is a global Software as a Service (SaaS) leader that powers all types of interactive marketing
messages through a single, integrated platform. Our messaging platform provides organizations a single
platform to connect with customers via Email Marketing, Mobile Marketing, Social Media Marketing,

dynamic Sites & Landing Pages. -
bluehornet”
Blue Hornet Gold Agency Partner = pigital River

A leading email service provider since 2000, the BlueHornet platform delivers highly targeted email
campaigns that evolve through the customer lifecycle. BlueHornet provides an email solution based on
the business needs of each client, one designed to uncover the optimal process for creating, delivering,
and tracking each email for maximum ROI. .
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Dialog Interactive Marketing Platform

Our own Dialog Interactive Marketing Platform (IMP) maximizes interaction between digital tactics. Built
with interactivity in mind, it provides the tools and hooks to be compatible with web sites, landing pages,
micro sites and forms, while also providing dynamic, automated responses and a deep database capability.

interactive marketing services
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Philosophy

Our work is driven by a belief that a customer can be a customer for life, if a continued
and appropriate dialog is maintained over the course of the relationship.

Relevancy

— — >
Lifetime Value

That continued dialog requires “interactive marketing.” Strategic leadership followed by
the correct tactical selection. Not just tactical synergy, but tactical integration as well.

It can be a completely measurable way of conducting business. When done well, it
produces mind blowing results.

Don't let the conversation end. Welcome to Dialog Interactive.
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Creative Services

Impact — Brand Experience — Technically Sound

The Dialog creative team focuses first on creative impact, combining words
::22? and visuals which support and promote the brand experience. The secret

sauce behind the message is the technical know-how that we add. Know-
how that can significantly improve response rates through our advance
understanding of image blocking, click-through concerns, viral marketing,
dynamic content and deliverability.

ﬂ"‘:’-‘""‘.":'fl Customized eNewsletters are a specialty we provide

% to a broad client base with one thing in common:

the need to maintain contact with their subscribers.

!ﬂﬁ’uran:i Reporter
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The intouchagent program features a series of
monthly eNewsletters designed for the insurance
agency community.
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Choose from our designer Holiday eCard selection and we'll customize a holiday
message of your choice. Your subscribers will love them. We know. We see the results.

RGN toaNnar S8 KoA) 00m pany YOUR EXCLUSIVE INVITE TO ﬁfc"ks"
with an Alaskan adventure of a lifetime! OUR LEAGUE SHOP DAY

One Day Team '%h(:pplrlg Event

1w Mk Diei's Sportng Gacds slorn located

"

on Saturday February \ﬁn Frem 10aem-3pm
Taen b e et 2 vy pares
PLUS
n pidton 1o the Discoo Coupons
] P R B0 s 1 BSOAE

15% OFF
your Entire Purchase on that day!!

X gk 3 appcaramant b v U it
S T i T Buliicen i Bocth 117 aedl ot
$3600 in Waterfall Savings Certificates!

o g e

el [ 378

.-‘-r\-mw

_caltson 3»34,4

b ek s sgpinerme o

lintauch

Get proactive with an email campaign to introduce a new product, announce a promotion or distribute an incentive:
a coupon, refund, promo code with a click-through to your shopping cart, contest entry, etc. Then track the results
to see what is working — and what is not — plus, review the in-depth statistics to further hone your marketing efforts.
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Email campaigns built from the ground up, typically using a proven series of
impressions over a span of time. With delivery of interested recipients to a
themed landing page, followed up by a series of email responders. Constantly
tracking results in real time.
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The nature of any service which has a termination date attached will experience customer attrition. Originally
developed for insurance agents with terminating car insurance policies, our “X Date” program has been proven
to help reduce attrition by 30% or more.
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____ From your friends at

@
Post Insurance Services, Inc.
| Post Insurance Services, Inc.
/// 2356 Torrance Bivd.,
Terrance, CA 90501
e’(/lZU(/[/ 1{— Phone (B00) 262-9998 Fax (310) 328-6054
ALSTHET fowwy,postinsurance.com

1CEY MEDIE A L ARSOCANE 3

To reserve your appointment

Call (818) 707-7240

Apgoura Hills Gateway Center, #8032 Roadside Drive, Suite 105, Agoura Hills, CA 91201

If you have the date of birth for your customers, we can send them a personalized birthday card which can also
feature an incentive to generate another visit to your business.
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Email plays a key part in an effective Life Cycle Marketing
strategy, highlighted here by Tourism Fiji.

Acquisition

A search engine delivers you to
fujime.tv where you can start to
experience the excitement of Fiji by
watching a video, then enter your
details in the sign up box.

An email responder delivers a trial
incentive to use when purchasing your Nurturing
trip to Fiji. Your details are also sent to program is
a travel wholesaler for follow up. automated

nare e 1 3 D0

Purchase

Advertised

The travel wholesaler provides added value
reasons to convert interest into purchase
via an online shopping cart or personal
discussion with a travel representative.

Fiji Vacation Packages & Travel Packages

interactive marketing services
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Retention

A series of emails build excitement before
the visit and deliver additional incentives to
use on the island.

O

Newsletters
Hot Deals

Winback

Staying in touch over the long haul
makes winback more than a possibility. =4
Monthly eNewsletters continue the

nurturing process well after the Fiji = r i 2 e s
Fr e e
vacation is over. _—
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Our tag: “"Don't let the conversation end” are words we take very seriously at Dialog. This philosophy is exemplified
in an interactive Business Plan we created for a client who wanted more than the traditional, static proposition
document, but a ‘living, breathing’ concept that took advantage of the appropriate tactics available in the digital world.

° EXECUTIVE SUMMARY/REQUEST FOR INVESTMENT

B~ s | A click-through to S A critical element of
' ' ' Google Maps the plan was proving
provided a birds-eye out the high

view of the entire
area, highlighting
the advantageous
location of the

__ : investment.

operating income.
Links to comparative
data help support the
assumptions and sell
the concept.

Key to selling the
business model was
demonstrating the
hybrid nature of the
concept. This was
greatly assisted with
multiple links to
support information
from around the globe. e

Source data was an
essential selling
point to prove out
the Market Trends
set out in brief in
the plan, but fully
explained in
supportive sites.

° THE HBUSINESS CASE FOR WORKING VILLAGE THE BUSINESS CASE FOR WORKING VILLAGE

Because thisis a g The Roll-Out Plan
working.conCEDt, delineated ideal future
actual visuals were markets, validated by
key to demonstrating Vacancy Rate Analysis

the real time nature provided on links to
of the investment.

: the National
Links to tenants and e e e Association of
ad hoc users were m = Realtors.
also provided to = e A s
further legitimize the = Wy =
presentatlon - ' :‘ " f - i THE BUSINESS CASE FOR WORKING VILLAGE

The extensive financials were linked to a landing page where online calculators
allowed interested investors to estimate their potential return based on varied levels
of investment. Finally, completing a form resident on this Micro Site dropped the details
provided by interested investors in a database, allowing us to follow up with a
succession of emails motivating the interested party to reach a prompt conclusion.

interactive marketing services
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Technical Services

Creative  Technical

Sfvices Services We can all recognize that email is the predominant means of
communication in business, but it can also assist you in your efforts to
Shrategic automate your business-critical systems and processes.

Services

From business process analysis to optimization and training, we offer a
customized implementation track to get your organization up and running
rapidly and effectively.

Integrate Accounting

Ask us to setup your email solution to accommodate billing and it now becomes a driving
force behind ensuring deliverability of your billings, tracking receipt and responses, and,
accelerating cash flow.

Integrate CRM

les We can integrate your email with Salesforce.com, the worldwide leader in CRM and Cloud
@‘ ";ﬁrce Computing to deliver powerful, ongoing sales communication.

Storefront Integration

Integrate email in the sales process to thank your customer for their purchase, and then
maintain contact through a series of appropriately themed responders. Use email to follow
up lost sales. Either way, the advanced reporting and tracking features provide tell-tale
analytics.

Incorporate Lifecycle Marketing

I - Acquisition, Trial, Purchase, Retention and Winback. We didn't invent Life Cycle Marketing,
y we just know how to make it work dynamically, so you experience greater customer
retention over the long term.

Ei @

Data Migration

We make data come to life. By first analyzing it and then making it work at optimal levels
to produce meaningful results.

interactive marketing services
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Services

Technical
Services

Strategic
Services

Technical
Services

Strategic
Services
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Deliverability Management

Your email activities are only as strong as the technology they are built
upon, so knowing you have excellent uptime and minimal downtime;
including a limitless capacity to store data that's accessible real-time, are
the only types of email service solutions that we recommend. We also
know that deliverability issues can become a problem, so every day, we
strive to overcome blacklists and SPAM filters and maintain relationships
with ESP's who have highly established relationships with receivers
around the globe. You can also take advantage of up to the minute and
intimately detailed report generation, email bounce analysis, online
mailing impact analysis, recommendations and best practice information,
issue mediation and resolution management.

Strategic Services

Optimizing engagement and deliverability across your email channel is
becoming increasingly complex. It's no longer sufficient to focus solely on
your subscribers’ preferences and behaviors; now, you also need to
understand how to leverage emerging channels like mobile and social media.
If you're one of many email marketers wondering how to handle everything
with limited internal resources and budget challenges, we're here to help.
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Julian Aston, Principal/Co-Founder

Julian Aston has spent over 35 years in top-
level marketing and business development
positions in the U.K., Canada and in the U.S.

Julian began his career in the advertising
business with the London-based Austin
Knight Agency. He then developed both
his graphic and entrepreneurial skills as an
owner of a small printing shop when letterpress machines
were still in vogue (his favorite love remains the Heidelberg
10X15 windmill platen!)

In search of greener pastures, he moved to Toronto, Canada
in 1974, beginning a sixteen year stint in one of the most
exciting, (but cold), cities in North America. Applying his
graphic arts and business development skills, he built what
became the third largest marketing agency of its type in the
Canadian market, with offices in Toronto and Chicago, serving
Fortune 500's including Bank of America, Pepsi-Cola, Kellogg’s,
American Express and many more impressive names.

Moving to Los Angeles in 1990, he focused on delivering
business and marketing consulting to small to mid-market
sized companies in broad-based industries, notably providing
planning and fund raising services to internet startups while
leading the double digits consultancy.

In 2006, he incorporated intouch Business, Inc., shifting focus
to electronic marketing, to deliver a wide variety of marketing
tactics to North American businesses. Intouch became an
acknowledged leader in email marketing with specific
programs targeted at the insurance industry.

In 2011, Julian combined intouch with emarketingwerx, led by
long-time associate Chris Barnes to form Dialog Interactive.
Together, they set out with the simple idea of combining their
intellectual and brand assets to build a new kind of marketing
agency. An agency that finally makes the promise of true
marketing integration a reality.

Julian is a graduate of London’s Christ’s College. He has held
the position of Vice President of the Council of Sales Promotion
Agencies, written numerous articles for major trade magazines
including Promo, Marketing, Insurance Journal and more, and
has been featured as a presenter at industry conferences. He
takes an active role in his clients’ enterprises and is currently
on the advisory board management team of three private
companies.

Julian lives in Moorpark, California and is happily married with
a family of four children. His personal interests include
inspiring young people in business with his involvement in the
Junior Achievement organization, (2007 Volunteer of the
Year), and in support of the American Cancer Society Relay
for Life organization.

Christopher Barnes, Principal/Co-Founder

Christopher Barnes has over 30 years
experience helping companies grow sales,
retain clients, and improve profitability.

Chris started his career working for a
division of Time Warner, providing turnkey
CDROM DVD packaging and replication
solutions for the Software Industry. His
clients included Activision, Havas Interactive, Knowledge
Adventure, and Sierra OnLine, among others.

He then co-founded ComChoice, a Los Angeles based interactive
marketing agency, where his duties included the development of
strategic alliances and building and motivating a sales team
to reach targeted sales goals. Clients, including Nissan
Motors, Lexus, and 20th Century Fox, benefited from his
expertise in developing and executing integrated marketing
strategies. Chris’ insights regarding new marketing solutions
helped lead the company’s drive into CD-ROM and web
development.

Chris then served as a Director of Business Development for
Exact Target Email Solutions. Forrester indicates Indianapolis
based Exact Target as the number one technology solution
for email marketing, with over 7000 clients and 500 agencies
under annual contract.

For seven years prior to co-founding Dialog Interactive, Chris
operated eMarketingwerx, a successful Email consultancy.
The primary focus of eMarketingwerx was building and
managing email programs with the emphasis on strategic use
of email to help clients achieve measurable ROI with their
email marketing programs. During this time, he became an
acknowledged expert in the use of the ExactTarget system.

In 2011, Chris combined eMarketingwerx, with intouch
Business, led by long-time associate Julian Aston to form
Dialog Interactive. Together, they set out with the simple
idea of combining their intellectual and brand assets to build
a new kind of marketing agency. An agency that finally
makes the promise of true marketing integration a reality.

Chris is a graduate of the University of Minnesota. He was an
Advisory Board member for the VIC Network, Vice President
of APC (Association of Professional Consultants) — Past Vice
President and President of the DMA (Direct Marketing
Association) Southern California between 2007- 2009. Chris
speaks at trade shows and business schools by invitation on
the subject of Interactive Marketing and Permission Email
Strategies.

Married with three children Mr. Barnes resides in the South
Bay. In his spare time, Mr. Barnes develops mentoring
groups in the Los Angeles area.
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212 Marine Street, Suite 100
Santa Monica CA 90405
(866) 447-4631

www.dialoginteractive.net

© Copyright 2012 Dialog Interactive Inc. All Rights Reserved.
Certain trademarks, tradenames and logos are the property of third parites.

don’t let the conversation end


http://www.dialoginteractive.net/

